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Marketing project Questions
Student’s Name
Institution affiliation
Date

Choosing a company
I decide to choose Coca Cola Company since it is among the top companies in the world. The company is the leading company in the beverage industry thus making it among the best companies. Coca Cola Company has got 500 different brands. These brands are beverage products serving their customers and enjoyed by them. However, these products are Dasani drinking water, Diet Coke, Minute Maid, Coca cola zero sugar, sprite, Fanta, Georgia, Dell Valle, Gold Peak, Powerade, vitamin water and Simply (Green, 2015). 
This company uses market segmentation in order to realize the needs of their customers. Therefore the products of the company have got different groups in which they depend on the taste and preferences of the customers. The market segments in Coca Cola are both niche and mass markets. Niche market involves production of products that are specifically targeted to a certain group. A good example is the zero sugar products which was targeting the customers who take drinks with less sugar. Mass marketing involves the company aiming a large number of clients like for example was drinks on the company since every world in the world consumes water (Anders, 2013).
Gather market research data
Market research is the act of gathering data and information about the customers’ needs or the specific target market. There are various research methods that can be used including observation, surveys, experimenting, interviews and focus groups among others. I would prefer the focus on groups’ method of research. Data will be gather from the customers who have been using the Coca cola products which will make it easy to identify whether their products meets the customers’ needs and the areas that require improvement. The aim of the research will be to help in identify whether the company meets they customer needs. After gathering information on the same the company will be aware of the areas they need to improve in order to satisfy the clients.
Identifying a gap in the market
A gap in the market involves creation of a strong customer based which help in creating the awareness of the product to tap new markets (Jacobi, Freund, & Araujo, 2018). Coca cola should focus more on showing and telling their customers about the symbols that show their original products to avoid them from being exploited by other people faking to produce similar products as coca cola. The market of Coca Cola products depicts potential growth due to the increased demand of their products. In conclusion should keen to maintain and improve on the quality of its products (Lopez, 2012).
Design a product
I would recommend fruit product juices for Coca Cola Company. Some people do not prefer taking drinks like soda since they have gas. By introducing juice it will help increase the company’s sales since juices can be consumer by people of all ages and does not contain gas in them. The pricing strategy for the juice product will be based on the amounts of the product with a reasonable and affordable product. The most appropriate packaging method is by use of bottles that can be recycled to avoid pollution of the environment. The channel of distribution can be sold for the first time right from the manufacturers direct to the customers.
Create a promotional campaign
Promotion refers to the activities that help in communicating a product or service to its users. It is a way of making a product known to the public (HORNER, 2005). The mode of promoting the juice product will be through advertising it on social media platforms, television, radio, through bill boards and road shows advertisements. I prefer these kinds of advertisements since they will be able to be capture by millions of people .The target market of this product is mainly the people who do not consume drinks that have gas in them. They will therefore consume this product without worries about their health.
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